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In the era of globalization, this class would be teach to discuss the
following four main themes which are,

i ) Historical development and formation of global society from the
end of 20 century till to date, current global politics, global economy
and global culture.

i) History and existing situations of each continent (Europe, Asia,
America, Africa, Oceania),

iii) Current position of Korea by comparing with 230 countries of the

02
MO
=
0

wor Id, through various kinds of indexes on politics and economy issued
by global organizations.

iv) Current challenges |ike (climate changes, war and terror,
inequality and so on) of global society.

Contribution: This class will help students to understand exactly
about current global society affecting current situations in Korea and
essential conditions of their lives.
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In order to make ourselves a little happier and change that proceeds toward
the way of promoting our happiness a little more, we need to understand
communication well and to discuss together on what principles and methods
we can choose to communicate a little better. This course includes:

First, this lecture introduces the principles, and models of communication.
this
communication

Second, lecture provides observation learning of understanding and
Third, this

advanced communication methods that counselors learn. If you want to

through concrete dialogue. class introduces
communicate better with yourself and also with someone, it is definitely
helpful to take and practice this course if you are working in a high-touch
job and want to work. It can be an opportunity to improve counseling

communication capacity.
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Obesity poses one of the greatest public health challenges for the
21st century, with particularly alarming trends in Korea. In our country,
the prevalence of adult obesity has risen up to 30%. The obesity
epidemic is spreading at particularly high rates in children and
adolescent. The management of obesity and its related disorders is now
at the forefront of the health problem and there is increasing concern
about obesity and its co—morbidities such as type 2 diabetes,
hypertension, cardiovascular disease and cardiometabolic risk and
prevention. In this lecture, we will learn about the etiology,

pathophysiology, co—morbidities, and treatments of obesity.
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Population structure of Korea is dramatically changing due to
a rapidly declining fertility rate and increasing life span.
It is anticipated that such change will bring about serious

socio—economic problems and it

iS even an

issue that concerns

the ultimate fate of Korea. This course

introduces the causes

for decline of fertility rate, problems associated with change
of population structure, low
fertility rate. Also it
and family, characteristics of each developmental

child and parental

and government policies against

introduces conditions for happy life

stage of a

role for each stage. It aims to help

students developing a sound set of values for

marriage and

childbirth and ultimately help overcoming the problems of

[ ow

fertility rate.
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